[Offers an "overview of literary marketing in the mid-nineteenth century" and traces "Whitman's changing attitudes towards self-promotion," describing "how Whitman packaged himself and his work for public consumption" and exploring "the interdependence of poetry and advertising in his literary career," while arguing that Whitman's "consciousness of himself as a salesman resonates deeply in the semi-autobiographical speaker of , gives an overview of Whitman's life and sexuality, suggesting that Leaves of Grass "echoes Buddha dharma, to the point that it is astonishing to realize that it was written by a nineteenth-century American unschooled in the teachings of the East," emphasizing that "Whitman knew that sex and spirit were intimately connected" and that "it is Whitman's erotic makeup that makes him an especially prophetic voice for men today, both gay and straight," and arguing that "Whitman's vision was not really of sex among men but of hearty, affectionate love"; chapter 8, "Whitman's Child: Joseph of having a self defined by its motion through the landscape, rather than simply by its position on it, of a radical, material similarity between the self and that landscape, of an almost completely fluid identity that allows instantaneous 'merging' into other identities, and of having a limitless space in which to move, to speed, to merge, to love," and argues that "Whitman's complex understanding of subjectivity offers a sorely needed way to understand cyberspace's own tangled negotiations of identity, textuality, landscape, and democratic politics"; discusses Whitman and the Web in relation to "losing race and gender," "teledildonics and the merge," and "transporta- 
